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Abstract: This study analyzes the changing role of women in the new economic activity of farm
tourism in two distinct areas of Spain: Catalonia and Galicia. One of the most evident effects of
economic restructuring processes in rural areas is the need to create in situ employment alterna-
tives to agriculture. Farm tourism is a valuable alternative for women which both allows the
combination of domestic responsibilities with tourism work and represents an income source
that supports continued small-scale farming and conservation of the countryside environment.
Women’s perceptions of the built and natural environments are changing in response to these
activities. Keywords: farm tourism, gender roles, economic restructuring, women'’s work, envi-
ronmental perceptions, Spain.

Résumé: Tourisme rural, rdles de genre et l'environnement en Espagne. Cet article analyse le
réle changeant de la femme dans 'économie rurale en Espagne, spécialement en rapport avec une
activité nouvelle, le tourisme rural, en Galice et en Catalogne. Un effet visible du processus de
restructuration économique dans les zones rurales est le besoin de créer sur place des emplois
alternatifs a P'agriculture. Le tourisme rural est une option favorisée par les femmes parce que,
d’une part, elle est aisément compatible avec leurs charges un ménageéres et leur travail dans la
ferme et, d’autre part, consitute une source complémentaire de revenues nécessaires pour la
survie de 'exploitation familiale et la préservation du paysage et de 'environnement — auxquels les
femmes rurales attachent une importance particuliére. Mots-clés: tourisme rural, restructuration
économique, perceptions de environnement, travail féminin, réles de genre, Espagne.

INTRODUCTION

Farm tourism is a new activity being developed within the context
of a general restructuring of the economic and social norms of rural
Spain. This study analyzes the role of women in this type of tourism
and related changes in participating women’s environmental percep-
tion. In this context, the quality and preservation of the environment
becomes a crucial asset for the development of this subject area.

The article lays out the conceptual framework, introduces the topic
of rural tourism and the role of administration in its development,
outlines fieldwork methodology and characteristics of the study areas
(the distinct regions of Galicia and Catalonia), and focuses on the
results of the fieldwork on rural tourism lodging houses and the role of
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women within the economic production of the family unit. The discus-
sion also refers to the particular awareness of women about the re-
newed importance of the traditional rural landscape and the conserva-
tion of the environment. It then evaluates the role of women in the
general restructuring of rural activity, its significance, and some per-
spective on the future.

Previous studies (Garcia-Ramon and Canoves 1988; Canoves, Gar-
cia-Ramon and Solsona 1989; Garcia-Ramon, Cruz and Salamaiia
1995) have concluded that the survival of family-based agriculture in
Spain is linked to the active participation of women. However, it is also
true that since Spain’s inclusion into the European common market in
1986 family-based agriculture, as well as agricultural activity in gen-
eral, is on the decline. This is due in large part to the politics of
European common pricing and market intervention (Cruz 1991)
Therefore, the restructuring of economic activity in rural Spain has
been intensified in recent years.

Recent studies emphasize the growing role of women in this restruc-
turing worldwide (Bagguley, Mark-Lawson, Shapiro, Urry, Walby
and Worde 1990), as well as in Spain (Sabaté 1992). At the same
time, these studies point to significant regional differences, which lend
themselves to geographic study. It is also observed that the work per-
formed by women is concentrated in specific activity types, such as
the transformation of food products (Goodman and Redclift 1991;
Whatmore 1994) or in informal sectors of industries such as domestic
work (Stratigaki and Vaiou 1994). The article concentrates on the role
of women in rural tourism or “agrotourism,” designated as such when
it is directly related to agricultural activity (Vaqué 1994). Agrotourism
in Spain, as in many other countries, is linked to the multiplicity of
activities that in large part characterize family based agriculture (Bou-
quet and Winter 1987; Bryan, 1991; Dernoi, 1991; Momsen, 1986).

One of the results of the restructuring of rural activity is the need for
creating employment alternatives in situ by transforming the agrarian
family unit into a multiactivity domestic unit. Family based agriculture
in some areas has demonstrated great resilience in the face of the
modernization of agricultural production. However, it is no less true
that in other areas the persistence of family based agricultural seems to
be a carry over of agrarian tradition, a survival strategy for domestic
economies during periods of profound change (Barthez 1884; What-
more, Lowe and Marsden 1991). Rural tourism, although still limited,
presents itself as an alternative or as complement to the traditional
activities of women within the agrarian family unit. The objective of
this study is to determine the degree to which women participate in
these new activities and to distinguish the women’s emergent environ-
mental perceptions brought upon by these tourism activities. In other
words, their reappraisal of the value of the scenic landscape is a re-
source to be conserved because it enhances and attracts this new tour-
ism in search for a contrast to the anxieties of modern urban life.

Therefore, this study is concerned with verifying that the integration
of women into “production” work is crucial in the process of restructur-
ing rural areas in developed countries of Europe. Tourism is a new
activity in rural areas (at least in a quantitatively significant way), in
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part facilitated by the restructuring of rural society. The work of
women in rural tourism is fundamental and indispensable within the
context of family based agrarian activity. Due to traditional gender
roles, women have had little difficulty in transition into service roles
(care of the customer), considering it an extension of her domestic role
(care of the family). This new work could mean a level of economic
independence, and it has a higher profile than does helping with ag-
ricultural production or domestic work. The involvement of women in
the rural tourism sector has resulted in women developing greater
sensibility for their immediate surroundings (the house, the garden
and farmed land) and to the scenic values of areas. This transforms
them into noteworthy “conservationists” of scenery and the environ-
ment. The areas selected for study are the regions of Catalonia and
Galicia. These distinct regions with differences in the family structure
and agricultural activities provide a suitable basis for a comparative
study.

FARM TOURISM AND GENDER

One result of the restructuring of the rural economies of Europe has
been the progressive loss of a large portion of its population and its
principal economic activities: agriculture and animal husbandry. As a
result, since the mid 1980s, a number of agricultural policies enacted
by members of the European Union have been designed to encourage
the diversification of agricultural activity. The common market re-
forms of 1992 have reinforced this shift by establishing a framework
for the utilization of resources to different or complementary ends
other than those that are strictly agrarian (Gomez Gil 1992). In es-
sence, it i1s a paradigm shift from a “productionist” paradigm to a
“post-productionist” one, the legitimizing of nonproductive functions
of the rural environment (Commins 1990).

Of all these new activities, rural tourism or “agro-tourism,” is most
attractive due to its potential to diversify rural economies and, there-
fore, to help slow the rural exodus. It can be an important agent in
local development (Kowalczyk 1994). The initiatives of the European
common market establish that economic development must be founded
on the reevaluation of the local resources (environment, patrimony,
human resources, etc.) and must be brought about primarily by local
means. Rural tourism, therefore, is relevant to two problems central
to European agriculture today: the protection of the rural heritage and
environment; and the abandonment of the agrarian lifestyle and the
corresponding increase in rural exodus. At the same time, in all the
countries of the European Union there has been an observed change in
the leisure and vacation habits of the middle class away from the sun
and beach to the benefit of rural tourism.

In countries such as France, Austria, and the United Kingdom
rural tourism already represents a significant factor and has a growing
demand (Clark, 1991; Prevetz, 1991). Within Spain, it is less signifi-
cant but is developing under numerous initiatives in a majority of the
regions (Alonso 1991). Capital investment and financing of profes-
sional training by a diverse group of administrative units (from munic-
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ipalities to the European Union) has increased the supply, that now
exceeds 1,000 establishments (Guia 1994) (Figure 1). For the moment,
these developments have been isolated in dispersed regions and have
diverse qualities. What is clear is that it has been the initiatives of
regional and local administrative units, and not the policies of the
central government, that have had a very direct impact on the quality
and momentum of these developments.

In effect, national tourism legislation of Spain has not addressed
itself to rural lodging, and it has been up to the local and regional
governments to furnish guidelines for lodging and the necessary finan-
cial assistance. All the regional regulations on lodging of rural tourists
allow for diverse options. They range from the rental of entire homes
to the rental of one or several rooms in homes that are inhabited by the
proprietors. This last option implies a higher level of immersion by
tourism in the everyday experience of rural life. Lodging and other
services to rural tourism are cast as secondary activities (the main
being agriculture) by regional legislation. Rural tourism is also supple-
mented by diverse activities (such as rock climbing, mountain biking,
equestrian trails, cross-country skiing, etc.) that foster small industries.
These are helped by institutional assistance earmarked for rural areas
(Guia 1994).

The two regions of Spain studied present a very diverse experience
in this sense. In Catalonia the initiatives to promote rural tourism
where implemented as early as 1983 (well in advance of European
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market unification), while in Galicia they have only been in place since
1992 (although some initiatives of the 1960s had similar intent). At
present, 137 lodging homes exist in Catalonia (of which 105 are for
room rentals) and 62 in Galicia (of which 46 are for room rentals)
(Guia 1994). The most important difference in the policies of the two
regions is the specification in Catalonia that the proprietor (petitioner)
continue his/her agrarian activity, which has the policy objective of
diversifying the economic activities in support of rural tourism at the
family production unit level. The maximum subsidy for refurbishing a
home for the purpose of providing tourist lodging was 500,000 pesetas
to begin with and is now 1,500,000 pesetas (approximately 130 pesetas
= US$1). Initiatives in Galicia do not mandate the continuation of
agricultural activity by the petitioner. In many cases this has resulted
in the refurbishment of rural homes becoming the primary objective of
the petitioner (the homes must be at least 50 years old). The amount
of financial help offered for the refurbishment can be as much as
50% of the investment (however, the petitioner must use the home for
tourism activities for at least 10 years after the grant is awarded).
The possible importance of women in these activities has not been
overlooked by the regional administrations. For example, in Catalonia
a training courses designed specifically for women has been organized
(financed by the leadership program of the EC). In Valencia, the
Institute Valencia de la Dona (a regional government agency dedicated
to women’s issues) organized a course in “Alternative Tourism” for
women in 1992-93 within a “New Opportunities for Women” commu-
nity program. The course took place over 600 hour and was held in
Valencia and Germany in rural areas with some tradition of these
tourism activities.

The Study Area and Fieldwork

The region of Catalonia has one of the highest per capita incomes in
Spain, and its industrial base was the catalyst for its development until
recently. The proportion of the population engaged in agriculture is
relatively low (lower than 6% of the economically active population),
but its productivity is high. Locally owned small and medium enter-
prises predominate. Production is diverse and the cattle industry is
important. The proportion of women in the agricultural workforce is
comparable to other regions (18% of the active agrarian population).
Their contribution is performed mainly without salary compensation
as part of a family based agricultural enterprise (Garcia Bartolomé
1994).

Galicia has one of the lowest per capita incomes of any region in
Spain, and its industrial base has always been very weak. A large
proportion of the population is engaged in primary production (40%),
and the proportion of women in this sector is correspondingly high
(approximately 53% of the active agrarian population). Emigration
(especially of men) has been a permanent feature of Galician society
since the beginning of this century, first to Latin America and then to
Europe. Therefore, a significant proportion of rural Galician families
have been headed by women.
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The methodology of this study is qualitative. It is a practical method
for subjects with virtually no statistical material available. The use of
extensive interviews allows the gathering of qualified opinions reflect-
ing sentiments and values of certain aspects of the work and lives of
women that is fundamental for this type of study. A short question-
naire relating to some concrete subjects (the source of the study’s per-
centages) was used to place the subject in context. Interviews were
recorded and lasted one hour and 15 minutes on average. One woman
completed the questionnaire and was also interviewed in each sample
household. The majority of the interviews were conducted at the end
of 1992. although some where done during 1993.

The number of interviews in Galicia and Catalonia where 14 in each
region. Ample territorial coverage was sought in both regions to cap-
ture maximum diversity. An attempt was made to select sample house-
holds that fulfilled a series of requirements favoring the active partici-
pation of women: that there be a women engaged in rural tourism
activity, that there be agricultural activity, even if supplemental; that
the lodging site be the permanent home of the family, and that rented
rooms be within the families home. In only a few cases these require-
ments were not fully met. Some of the sample households in Galicia
were not engaged 1n any type of agriculture and some rented rooms in
buildings were not attached to the family home.

The Main Results of the Fieldwork

In Catalonia the households sampled were fairly diverse. A prelimi-
nary division can be made between those that offer room rental within
the household, those that offer rental of a whole house, and those that
offer a mixture of both rooms and separate apartments. A further
division can be made of those households that offer meals: some offer
all meals, others only breakfast, and yet others only kitchen privileges.
Two groups of proprietors are clearly differentiated: those who have
always practiced agriculture and are supplementing their income (ever
diminishing) with rural tourism, and the so called “neo-rurales,” ur-
banites who prefer to live in the country and have taken up rural
tourism services for their principal livelihood. The latter, however, has
a small vegetable garden and a small animal herd (often to produce
cheeses and/or as a tourism attraction). In both cases, the size of the
agricultural plot is medium (on average some 55 hectares), and the
harvest is either taken to market or used for subsistence by the house-
hold. More than half of those interviewed said their husband’s principal
economic activity was agriculture.

All the dwellings were originally farm houses that have been remod-
eled to some extent. The average number of rooms rented is four. In
general, special care is taken with the interior decoration to maintain a
traditional rustic ambiance (antique furniture and rustic details),
which is precisely what the clientele expects. Almost all the visitors
come from the large urban areas nearby (between 50-75 Km away).
This is especially true of Barcelona Metropolitan Area with its 3 mil-
lion inhabitants (of 6 million total for Catalonia). They are often fami-
lies with children, couples, or groups of couples and belong to the
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middle or upper socioeconomic classes. Foreign visitors are rare at
only 5% of the total. Most of the lodgings (76 %) are open year around.
The average stay is 4.5 days, which reveals the importance of weekend
or holiday trips (which also relates to the proximity of large urban
centers).

The average age for proprietors is 44 (almost the same for the hus-
band or wife), although there are some strong exceptions (for example,
there are two widows who are much older). This implies that the
women interviewed are relatively young if one keeps in mind that the
rural population is quite old. The educational level of these women is
high. More than half continued their studies beyond the required level.
Almost all are married or widowed (75% and 16.7% respectively).
The number of children per household is low (1.7), and their average
age (18.5 for girls and 18.5 for boys) suggest they still live at home. A
significant proportion of the women also perform outside salaried work
(38.5%).

In Galicia, there exist two lodging types according to their origin.
The first appeared in the 60s with the intention of promoting economi-
cal vacations in rural areas of the coast. Financial help was offered to
help rehabilitate the houses and to install indoor bathroom facilities.
The second type is more recent and developed as a result of regulations
enacted in 1992 for the rehabilitation of rural housing (or of their
outlying buildings) of at least 50 years of age. The restoration project
also had to adhere to certain guidelines designed to preserve traditional
rustic architecture. Comfort and traditional atmosphere (using rustic
interiors) are of great concern in these homes. The interviews corres-
ponded to both types, seven of each. The average number of rooms
per household was greater for Catalonia, 5.6 rooms per house (the
maximum allowed by law is 10).

Close to 70% of the houses are open year around. However, tourism
in the area tends to be strongly seasonal. The visits are concentrated in
the summer months and have an average length of 11.4 days. This
seems to point to the relative insignificance of weekend only visits.
Stays at houses of the first type of lodging tend to be longer (15 days)
than for the second type (8 days). This may be due to the difference in
price and of clientele. In the first type, the inclusion of meals is much
more common as full or partial board. Galician cuisine has a more
renowned reputation than its Catalan counterpart (possibly due to the
reputation of Galician food products, such as its seafood). This also
implies a greater participation of women in the “agrotourism” enter-
prises of Galicia, where cooking is viewed as a traditional gender role
for women.

Clients come primarily from Spain. However, unlike to Catalonia,
most tourists visit Galician come from outside, from provinces that are
more urban and have a greater per capita income (Madrid, Valencia,
and Catalonia, for example). Another 20% of the visitors come from
outside Spain most commonly from France, the Netherlands, and Bel-
gium. This is a larger segment than from Catalonia, possibly due to
Galicia’s image as profoundly rustic country (both in its landscape and
people). There is a great variation in the socioeconomic status of visi-
tors between the two types of lodging houses.
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In general, the lodging houses are involved in some type of agricul-
tural activities— all of the first lodging type (although some have only
small plots), and for all but one of the second. However, a much
greater proportion of production was consumed within the household
in Galicia than in Catalonia (64 % vs. 18%). The average size of land
exploited was smaller for Galicia (2.6 hectares).

The average age of the Galician proprietors was greater than for
Catalonia (59 for men and 58 for women), and their educational level
was also very different: only 10% of the women studied beyond the
government required minimum. Few women have jobs outside the
household. This reflects the general lack of employment alternatives of
the Galician countryside. The number of Galician offspring is greater
than for Catalonia (2.2 vs. 1.7), but they are older (on average, 26 for
sons, 23 for daughters) and tend to live outside the household. The
proportion of husbands whose primary activity is agriculture is rela-
tively lower (33% vs. 56 %), possibly due to their smaller land parcels.

Women’s Role and Work in the Rural Households

Frequently it has been women who have initiated the agrotourism
enterprises. Women have carried the burden of organizing and per-
forming most of the chores involved. They dedicate an average of 8.5
hours a day on most days of the week (6 in Galicia and > 5 in Catalo-
nia) to these responsibilities. This is a greater workload than with
agricultural activities alone, especially during weekends when there are
more visitors.

Women also take responsibility for cleaning the house and washing
clothes. However, some have hired help for these chores or take the
clothes to a laundry service. In Galicia, the households of the first type
of lodging do not have the resources to hire help but often count on
the contribution of other women in the family (such as daughters or
mothers-in-law). In Catalonia, daughters, mothers, or mothers-in-law
who cohabit in the household tend to help with these chores during
weekends. Cooking is the responsibility that women delegate least. In
the case of Galician women, this implies a significant amount of the
work since 5 of the lodging plans include all meals. Shopping is also
considered a traditional gender role for women in Galicia. However,
many of the products needed are produced by the household and others
are purchased from street vendors. In contrast, Catalan men systemat-
ically assist their wives in the procurement of supplies needed for the
agrotourism enterprise.

The women in the study did not differentiate between the work
done for the agro-tourism business and the domestic chores. When
preparing food, they cooked for the family as well as for the visitors.
Cleaning and washing clothes were also combined. In effect, they per-
ceive the work related to agrotourism to be an amplification or exten-
sion of domestic duties.

The paperwork to obtain the subsidies is normally done by the
husband. He also supervises the restoration work and later helps main-
tain it with “bricolage” work. It is also common for the husband to
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help serve meals and assist visitors with information or in organizing
excursions to the immediate vicinity. In Catalonia, the woman in most
cases does the accounting for the agrotourism business. This is less
frequent in Galicia, possibly due to the level of education among these
women. The time dedicated by women to agrotourism has resulted in
a corresponding reduction in the time spent on agricultural activities.
Overall, the total number of work hours for women has increased,
although these hours are less physically demanding. More impor-
tantly, as the women expressed it, it is much cleaner work.

In Catalonia, the husband continues to perform the bulk of the ag-
ricultural work (Canoves 1989), traditionally his role. However, women
commonly take care of small plots as well as minor livestock. Both are
traditionally considered her responsibilities. At the same time, it is the
woman who takes care of the garden (if there is one) and the immediate
surroundings, elements much valued by the visitors. One notable
change is that in none of these cases did women take care of the larger
livestock. Indeed, few households have large livestock (which requires
extensive care), and many have given them up altogether. Itis clear they
understand that on adopting the agrotourism enterprise they will not be
able to maintain the previous level of agricultural activity. In fact, often
the decision to start the enterprise has been motivated by the perception
that agriculture is not sufficiently profitable.

In Galicia, it was not uncommon that women were left with the
responsibility for agricultural production when their husbands emi-
grated or were working in other sectors (Garcia Ramon, Villarino,
Baylina and Canoves 1993). Curiously, this was not found in the
sample. Either the responsibility was shared or it was the husband who
performed the bulk of agricultural labor. Land parcels are small and
few households gain their entire livelihood from agriculture. Most
commonly it is done for consumption by the household. This is indica-
tive of the current situation in Galicia in which most of the rural
families must engage in a number of economic activities in order, (such
as agriculture, salaried work, retirement benefits, income sent home
by emigrated family members, agrotourism, etc., in order to subsist
(Villarino, 1993).

It is difficult to judge clearly the benefits of agrotourism for a num-
ber of reasons. First, agrotourism is a recent development in many
cases (especially the case of Galicia) and, second, because the income
generated is reinvested in the refurbishment of the house (in all the
cases studied interest was being paid on credit obtained). An approxi-
mate calculation based on the information obtained shows that the
income earned through the enterprise comprised at most a third of
the total family income. Therefore, agrotourism is not an alternative
economic activity with the potential to replace agriculture. However,
in most cases it is a supplemental activity that results in a rise in their
living standards and the rehabilitation of their homes.

The future for farm or agrotourism looks very promising. The inter-
views revealed optimism and great interest in continuing the venture
and even expanding the services offered (the sale of handicrafts, orga-
nizing recreational activities, etc.). These women are also aware of the
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importance of promoting nonseasonal visitation. In fact, some seg-
ments of the rural tourists would make this possible, and in the case of
Catalonia the proximity of large urban areas would facilitate these
modes of visitation. In Galicia, promotion of year-around visitation
may be more difficult due to the region’s climate and isolation. Never-
theless, this could be viewed as an advantage since Galicia can offer a
more exotic image (profoundly rural) which can appeal to a more
exclusive taste, This same visitor segment may be more flexible and
could afford to come by air, even on long weekends. The women
believe that advertisement is fundamental to their success, and that
advertising the role of local administrations is crucial.

In both Galicia and Catalonia, the women are satisfied with their
work, they like what they do and like to have guests to socialize with.
Very few complain about a loss of privacy (although other family
members did emphatically mention it). Women who dedicated them-
selves mostly to agriculture were often alone and isolated, especially in
sparsely populated countryside such as in Galicia. While with the open-
ing of a lodging house, they feel more integrated into the outside world.
Women focused more on this aspect of the venture than men, possibly
because men (even in a rural setting) have always participated in the
local public sphere. It is sometimes very difficult for these women to
open themselves to new habits; however, all those interviewed are very
satisfied they did so. In Catalonia, for example, in two different cases
two elderly widows gave similar explanations: in the beginning they
had to get over the fear of having strangers in their homes, but later
they were delighted by the extra income they generated and by feeling
less lonely.

The women also value the opportunity to work and contribute to the
economic well-being of the family without leaving home. Rural tour-
ism is viewed as a good strategy for continuing their normal economic
activity and helping maintain their property. It is also noteworthy that
the rest of the family seems to value more the work performed by the
women in the household, resulting in the women feeling more proud
of themselves. The fact that her responsibilities translate into extra
income make her contribution more visible. In the past, her contribu-
tion in agricultural activities were eclipsed by that of her husband, and
domestic work has never been visible or much valued.

However, the women articulated the difference between generating
“disposable” income (as from rural tourism) and having a job with a
salary, which is what is truly valued by society (and possibly the fam-
ily). Rural tourism has not promoted the professionalization of
women. Several of the women interviewed said that the work of rural
tourism was similar to that of homemaker but expanded. Therefore,
since no special preparation is necessary and a full livelihood can not
be obtained from it, rural tourism is not seen by these women as a true
profession. Those women interviewed are not conscious of a shift in
their activities and consider tourism a supplement that generates extra
income. The seasonal nature of rural tourism reinforces this view since
this highlights its supplemental nature (as opposed to an image of a full
time profession).
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Women’s Environmental Perceptions

Rural tourism clientele prefer lodging distinct from conventional
hotels, but more than anything they value tranquillity and scenery.
Being in an environment free of disruptions, anxieties, cars, hurries,
schedules, and to have the possibility of walks, bicycle or horseback
rides are all important feature of rural tourism. To stay in a house
surrounded by green space is much valued by tourists because of the
contrast to their own homes, often urban apartments. Tourists are
often looking to immerse themselves in a different way of life. There-
fore, it is important to them that the household still engages in some
agricultural activity, so that their children can see the farm animals or
they can harvest what they consume. The cuisine should also not be
forgotten, especially in the case of Galicia, a region with a reputation
for high quality farm products. These tourists value fresh, natural
products which reinforces the importance of maintaining some form of
agricultural production.

A heightened sensitivity to the environment was observed among
the women interviewed after the beginning of their involvement in
rural tourism. They are eager to take care of the nearby environment
to the point that women are obsessed with the cleanliness of the imme-
diate surroundings. In fact, this is one of the most cited advantages of
the enterprise: that it is much cleaner work than agriculture, apart
from being less physically demanding. Also cited a number of times in
the study’s interviews is the incompatibility between providing tourism
services and the care of livestock (livestock in the home create many
inconveniences apart from lack of cleanliness). In the few cases where
both activities are maintained, they are clearly separated.

Not only is this heightened sensibility observed but also a greater
concern for the environment in general is noted: the necessity of clean-
ing the rivers, beaches, the forests, and avoiding the accumulation of
roadside trash was mentioned frequently in the interviews. They are
aware of tourists’ interest and its potential, in terms of both scenery
and the cultural landscape. They articulate the necessity for action by
regional administrations, but are aware that they must play their own
part in the conservation of scenery and the quality of the environment.
The women’s involvement in rural tourism makes them active agents
in the conservation of the traditional, agricultural, and scenic land-
scapes.

In Catalonia, the abandonment of agricultural lands and the corre-
sponding encroachment of scrub forest was one of the most cited con-
cerns of the women interviewed. They insist that the preservation of
agriculture is essential to maintaining the landscape they have always
known and now believe endangered. They understand that hand in
hand with the efforts to develop rural tourism there must develop a
political agenda for the preservation of traditional agriculture in these
regions. The women fear that a disappearance of these traditions will
bring about serious problems in the preservation of scenery and the
environment. They are well aware that its deterioration might mean
the end of rural tourism.
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CONCLUSIONS

The recent process of restructuring of the world economy has had
profound repercussions for rural areas in European countries. Even
though much has been said about this, few studies have been done on
it and the corresponding social restructuring (Bagguley et al 1990).
Different aspects of the labor force must be considered, not just socio-
economic class, but also gender. In fact, the notion of flexibility in the
work force, central to the focus of restructuring, has much to do with
the increasing proportion of women in the workforce, especially in
relation to the enterprises that have been suggested. Family based
rural agriculture in many regions of Europe lacks the competitive edge
required by new politics of a unified European market and of GATT.
Therefore, rural tourism enterprises in Spain can be seen as an eco-
nomic adaptation of the family farm unit to a specific manifestation of
global economic restructuring.

The policies of different administrations have played an important
part in initiating rural tourism enterprises. In this sense, the central
government in Spain has not been an important factor in implement-
ing European Community initiatives. It has been the regional agencies
that have had a direct impact in the quality and type of enterprise
initiative. This may explain some of the regional differences observed.

The work of women 1s key in the development of rural tourism. The
tasks required are very similar to those traditionally performed in the
home, that is, domestic work. Without women’s participation, the typi-
cal rural agricultural families could not readily take on this new enter-
prise, they could not afford to hire someone to run it. It seems clear
from the interviews that women view this work as an extension of their
domestic work, that it is equivalent to taking care of her “extended”
family. It is somewhat ironic that it is her traditional gender role
which has in large part enabled women to participate in rural tourism
enterprises. This may be viewed positively, although it implies some
problematic aspects.

On the one hand, this new enterprise reinforces the traditional sepa-
ration of work by gender on the domestic sphere (including most of the
work generated by rural tourism) as well as in agriculture. The hus-
band tends to be responsible for the major agricultural activities and
the woman is responsible for the day to day operation of the rural
tourism enterprise. These she integrates into her traditional domestic
work. It is curious that not one case in Galicia significantly differed
from Catalonia with respect to the division of labor along gender lines,
even when other studies had noted that Galicia was the only Spanish
region in which women performed “men’s” work. This corroborates
the observation that the introduction of rural tourism enterprises may
have reinforced traditional gender work roles. Furthermore, it may be
stated that in the case of Galicia (where most establishments offer all
meals with lodging) the division of labor is even greater due to the
amount of kitchen work, a task that is never delegated to other family
members.

The fact that this new activity is integrated by women into their
already “invisible” domestic work has contributed to its invisibility in-
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stead of professionalizing it. The women confirmed that the family
seemed to appreciate more her contribution to the family’s economic
well-being after the starting the enterprise. However, since this is not
considered a profession (there is no specific formal preparation and it
is difficult to live off of it alone), both the family and the women
tended to undervalue her work. The seasonal nature of the enterprise
contributes to this as well since it does not permit a continuous dedica-
tion to it, something that characterizes a “true” profession.

The women greatly value their work in rural tourism, which permits
them to earn some income without leaving the home (while continuing
her traditional responsibilities). Furthermore, the income she may gen-
erate in this way gives her the opportunity to raise her family’s standard
of living. This may also directly result in the restoration of farmhouses
and the preservation of rural heritage (this is especially true in the
case of Galicia). These enterprises have not allowed women to achieve
financial independence, but they have made them more proud of their
work, something that can not be said of their traditional contribution
in agriculture. It is clear, however, that rural tourism can not entirely
replace agriculture as the main economic activity in these regions. In
fact, neither the European Community nor the regional administra-
tions has viewed it as anything but a supplemental activity to help slow
rural exodus and the degradation of the environment.

One of the aspects of this new activity that women value most is the
possibility for interactions with the outside world and becoming in-
volved in the public realm (Ireland 1993). Seldom did the women
complain about the loss of privacy and they emphasized (much more
than the men) the positive aspects of these external interactions. It is
clear from the interviews that men value this interaction much less, as
it was never forbidden to men, due to their traditional involvement in
the local public sphere. In contrast, women have traditionally re-
mained within the private sphere of the family and, therefore, tend to
value these new public interactions much more. This aspect is critical
for understanding women’s interest in this new activity, and was very
evident in the interviews.

The women interviewed see the future of rural tourism with opti-
mism. This is especially true in areas with large urban centers nearby
providing a large potential clientele, as in the case of Catalonia. In
Galicia it may be necessary to promote the region as an exotic tourism
destination alluding to its profound rural character. This may attract a
middle- and upper-class clientele with a greater sensibility to nature.
This probably implies a greater participation by women in Galicia, in
offering a more traditional rural image, for example using lodging
plans that include all meals, using household produced foods prepared
traditionally, a task for which the women are singularly qualified.

This new activity has influenced women'’s attitudes concerning both
their immediate surroundings and the environment in general. Fre-
quently, they expressed the need to promote initiatives to learn about
and preserve the physical and cultural landscape. Their exposure to

this type of tourism, which is concerned with the environment (eco-
tourism as some women defined it) has made an impact on their ap-
preciation of their surroundings. It has contributed to their transforma-
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tion into defenders and preservationists of the landscape and the
quality of the environment.

The development of farm tourism appears, therefore, as a means to
adapt to the restructuring requirements of the European Union in
order to curtail agricultural production in some key areas such as
vineyard and dairy farming. In this sense, farm tourism exemplifies
the new directions of rural policies in the European Union, which
emphasized the social functions of nonproductive farming, in what has
been referred to as the “post-production paradigm.”

Finally, this study suggests the role of the regional context (the
notion of place) in the development of rural tourism, and the social
constructs of gender that are associated with this activity. The results
make clear that the local specificity and the regional context (the type
of agriculture practiced, proportion of the population that is urban,
regional policies, etc.) are important in the formation of gender rela-
tionships and roles. This extends to the different regional models for
rural tourism, for which characterization and comparison are essential
in the formulation of appropriate and effective policies.[J[]
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