Intro- internationalal leisure travellers are increasingly motivated to selct a destination fo the quality of its environmental health and the diversity and integrity of its natural and cultural resources.

Eg Germans who looking at the environmental programs operated by individual hotels (marketing reference)

-special interest, nature oriented travfel reflects an increasing concern for the environment

-therefore essential to take steps to preserve and protect the environment and culture

-70% willing to pay as much as 150 more for a two-week stay in a hotel that has a “responsible environmental attitude.” And 55 % are more likely to book a thtoel that purports to be environemtally friendly (marketing)

Group final report


Our project will contribute to environment conservation and how to raise awareness to your company as to how you can preserve, recycle, treat employees, and better your company, which in turn will save money and generating a higher profit.

To raise awareness of how to examine tourism as a set of interrelated parts and how planning can emphasize these parts through various systems and analysis techniques. Therefore, providing information on how the systems work independently and as part of a larger whole. The need of an integrated approach to planning is very important to consider all aspects; social, economic and ecological of a region.

-we are concerned about economic, social, political and ecological interdependence in these areas


Setting guidelines on how to allocate resources to achieve long-term objectives.  This can be done by bringing attention to tourism policies, marketing strategies, education and training programs, and impact analysis and evaluation.

Ways in which we go about these issues: analysis, conceptualization, fact finding, planning, implementation and evaluation, employees and community involed in a process of task resolution

-

Human resources

-base best practices on Fairmont which has the most comprehensive environmental program in the North American hotel industry

-all employees to acquire the knowledge, values, attitudes, commitment and skillseneeded to protect and improve the env. Community and staff morale

We also want to ensure that the employees are happy by allowing them to be active stakeholders in the decision making process.  

Ways in which we go about these issues: analysis, conceptualization, fact finding, planning, implementation and evaluation, employees and community involed in a process of task resolution

-consider employees motives, needs, desires

. for certain human resource aspects such as room for growth for employees and the green team incentive program

-appropriate format will enable guides and staff to perform at the levels to which they feel most comfortable

-stakeholders have become actively involved in developing concrete solutions t o a number of env. Issues brough on by the tourism industry

-accountability of mnay different stakeholders including hosts, operators, land mangers and their value systems

-offering ecological training courses for employees and gravel guides

-developing ecotourism into a new market segment

---certification/education of employees, language profiency and follwing of local codes and customs

To enable employyess and tourists to learn about sustainable tourism through experiences, to understand how this contributes to conservation and community development, how this can be developed in each particular region

-a four hour worker programme offers people the opportunity to obtain training in responsible tourism -

· get feedback from customers on service, comment box

-be culturally and ecologically different than other hotels.

(accommodate senior market-due to ageing pop- generally healthier, financially better off, better educated and more interested in novelty, escape, and authentic experiences than were in previous cohorts of older people

-senior market today is both lucrative and unique because it is less tied to seasonal travel and involes longer tips and is not wedded to midweek or weekend travel to is can boost occupancy rates for business and leisure travel opportunities

-several studies have examine dthe association between service quality and more specific behavioural intentions an dthere is a positive and significant relationship bwtween customers prectipoins of service quality and their willingness to recommend the company or destinations to others

-research on serive quality and retaining customers sugges tht willingesness to purchase again falls considerably once services are rated below good

-

Law:

ecological product controls and environmental impact assessments

-safety

- carrying out environmental checks in contractual hotels

Sources- eco text, marketing, her reserve, coral reef, ecoturism society –in fennels text

