Final…example of consulting group

https://webct.brocku.ca/webct/urw/lc9140001.tp0/cobaltMainFrame.dowebct

Sustaining Tourism provides services including:

Tourism Development 
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Tourism research
Fair trade, ethical, sustainable, eco, responsible tourism research & development 
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Training 
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Business and strategic planning 
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Communication & marketing strategy and planning 
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Feasability studies 


Environmental / sustainability audits 

Environment & Sustainable Development 
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Environmental/Sustainability Audits 
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Sustainable/eco partnerships & product development 
[image: image9.png]


Sustainable policy development 

	Communications & Marketing Development & Implementation
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Marketing plans and marketing execution 
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Public relations 
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Internet development, links and marketing 
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Media relations 
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Links and contacts for product development 
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Partnership development 
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Public relations planning & execution

 

Questions for group:

what to include in the appendix

-couple topics missing, if that for a certain reason.

-if we should have goals and objectives for our topics.

-conclusion at end?

If we are going to include an intro some ideas that we could put in:

Intro- internationalal leisure travellers are increasingly motivated to selct a destination fo the quality of its environmental health and the diversity and integrity of its natural and cultural resources.

Eg Germans who looking at the environmental programs operated by individual hotels (marketing reference)

-special interest, nature oriented travfel reflects an increasing concern for the environment

-therefore essential to take steps to preserve and protect the environment and culture

-70% willing to pay as much as 150 more for a two-week stay in a hotel that has a “responsible environmental attitude.” And 55 % are more likely to book a thtoel that purports to be environemtally friendly (marketing)

Group final report


Our project will contribute to environment conservation and how to raise awareness to your company as to how you can preserve, recycle, treat employees, and better your company, which in turn will save money and generating a higher profit.

To raise awareness of how to examine tourism as a set of interrelated parts and how planning can emphasize these parts through various systems and analysis techniques. Therefore, providing information on how the systems work independently and as part of a larger whole. The need of an integrated approach to planning is very important to consider all aspects; social, economic and ecological of a region.

-we are concerned about economic, social, political and ecological interdependence in these areas


Setting guidelines on how to allocate resources to achieve long-term objectives.  This can be done by bringing attention to tourism policies, marketing strategies, education and training programs, and impact analysis and evaluation.

Ways in which we go about these issues: analysis, conceptualization, fact finding, planning, implementation and evaluation, employees and community involed in a process of task resolution

