Recl 3q17 Lecture 7

What is content analysis?
-apraoch to analysis of documents and texts

-quantifies content in terms of predetermined categories

-systematic and reliable 

-different from semiotics and ethnographic content analysis

-definitions of content analysis-systematic, objective, analysis of manifest content

Research questions
-must be clearly specified before analysis

-decide which dimensions of texts to quantify

-e.g. news coverage of an issue: who, what, how much, where and why?

-how many different views represented?

-what is selected for inclusion?

-omissions: what is not reported?

-what sources are we using?

Sampling media
-progressive narrowing down

-which types of text?

-if mass media, which kind?

-for each type of text, which examples?

Sampling dates
-may be predetermined by historical event

-retrospective analysis of older texts

-may be ongoing, general phenomeon

-probability sampling where possible

What is to be counted?
-significant actors

-words

-subjects and themes

-dispositions

Coding schedule
-form onto which coded data will be entered 

-tabular form

-each column represents a dimension to be analyzed

-each now represents a unit of analysis

-codes are written into blank cells in table

-set of instructions for coders

-lists all possible categories for each dimension

-shows which codes refer to which category 

-guidance on how to decide on a code

-what to do if more then one code applies

-may correspond to existing classificatory schemes

Potential pitfalls
-ensure that coding scheme has: 

-discrete dimensions

-mutually exclusive categories

-exhaustive categories

-clear instructions to coders

-specified unit of analysis

-inter-coder and intra-coder reliability

Advantages of content analysis:

Unobtrusive-no reactive effects

Disadvantages of content analysis:
-only as good as the quality of the documents that you are looking at

-so if documents are bias so will your data

-despite best efforts of ppl to give their efforts and define what the code entails, often researchers drop on their own knowledge to make those decisions. Lack of reliability.

-hard to justify claims with latent content

YMCA- human resource as most important feature. As service is crucial.

Social needs welcomed

-adversity as an important issue

What is discourse analysis (DA)?
-all forms of linguistic communication

-discourse is constitutive of the social world

-anti-realist epistemology

-constructionist ontology

-what are people trying to accomplish when they use particular discourses?

(different slang, western culture talk

-locates contextual understanding in the situational specifics of talk

-skills of critical analysis rather than codification

-sceptical reading of intended meanings behind speech acts

-4 themes in DA (Gill 2000)

-Potter & Wetherell


-interpretive repertoires


-language is constructed (language interactions are obstructed


-discourse is a form of action- (meaning is actually being produced)


-rhetorically organized (often people have different versions of the world of interactions than others, exaggeration, tell tale, etc.)

Uncovering interpretative repertoires
-general resources used to construct discourse and enable the performance of certain acts (Potter and Wetherell)

-Gilber and Mulkay- 

-idea of context of communication, shapes communication

Producing facts
-rhetorical devices used to convey allegedly factual knowledge 

-quantification rhetoric

-Potter et al (1981)

-those who are going to teach you have to have a certain amount of education behind them

-other ways people render facts as authority is in the context

ex- would you trust the perspective on fox more than something on cnn?

-nature of programming have those people construct themselves as experts has an effect on how the facts are produced.

-more flexible than CA in looking beyond immediate context of talk

-may recognize wider ethnographic context

-how far to go in considering extraneous factors?

-anti realist or critical realist position?

-look at how reality is constructed

