Recl 3p40 lecture 12
Midterm review

-mc- 20 marks

-t or f- 10 marks

-short answer- 45 marks

question 1- 18 mark

question 2- 14 marks

question 3- 13 marks

list, explain, discuss

Topics

Introduction- what it is

Marketing environment

Marketing planning- discussed later in term

Services marketing- product marketing is not enough

-price, place, promotion not enough added people, etc.

Marketing in public and not for profit organisations-commercial one end-volunteer another

* know some isssues around public sector market

Consumer behaviour

Marketing research

Segmentation, positioning and forecasting- don’t know what to develop if we don’t know are target market, start with the customer

Product/ service/ programme/ person/ idea- know when we talk about a product, we need all these other aspects-service, programme, person, idea

Packaging
-the process of combining two or more related and complementary offerings into a single price offering

-all-inclusive vacation-flight, hotel, food, activities for one price

-customer benefits include:

-ability to budget for trips

-increased convenience

-greater economy

-opportunity to experience previously unfamiliar activities and attractions

-opportunity to design components of a package for specialized interests

Packaging and tourism
-for tourism operations, packages are attractive for the following reasons:

-improve profitability

-smooth business patterns

-allow joint marketing opportunities

-effective tool to tailor tourism products for specific target markets

Market

Existing                                                               new

	Product development

-introduce new product to present market
	Diversification (examples)

-launch new product to new market

	Market Penetration

-modify existing product for present market
	Market Development

-reposition present product to attract new market


Y axis- product

The Elvis Egg
-any questions?

-meet in classroom as usual

-will go outside for “shipping simulation

-back to the classroom for brief (5 minute) presentations of your packaging concept

